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Teaching Statement  
Benjamin K. Johnson 

 
I have taught a diverse array of the courses often offered in communication departments. My 
enthusiasm for understanding communication phenomena translates into a passion for 
communication research and practice that I can impart to the students in our communication 
classrooms – the aspiring scholars and practitioners in our field. 
 
In the classroom, I share specific insights, perspectives, and skills with each student that will 
capture their imagination in such a way that it increases their interest in the topic and their 
intrinsic motivation to learn, to create, or to be a part of the field of communication. My 
philosophy is that the best way to generate this investment is to tie course material into students’ 
existing knowledge, experiences, and interests. Students are often quick to choose topics they are 
already familiar with for their projects—whether it’s what local event they would like to produce 
a news writing assignment about, or what kind of media content they would like to analyze in 
terms of its social effects.  
 
I place a strong emphasis in many of my course designs on asking students to regularly identify 
and share media examples of concepts and practices discussed in readings and class. This is an 
excellent way to connect new ideas to existing interests, as students often turn to familiar topics 
or texts, but have to expand their search to ensure their example represents the concept in 
question. This teaching technique also serves several other purposes. It provides an assessment 
check on whether a student really understands and can apply a concept, it encourages 
communication students to spend more time reading media that exemplify best practices, and it 
provides great fodder for course-oriented social media and in-class discussion.  
 
Another goal I have for my students if for them to be efficacious and confident communicators. I 
have often found, for example, that students enter a Persuasive Communication course assuming 
that they are quite persuasive people. Yet once it is time for students to put these assumptions 
into practice and write or speak persuasively, many find themselves to be shy or uncertain about 
their abilities. Of course, it is only in practice that communication skills can become refined 
enough to be effective. Therefore, I place weight on multiple small-stakes writing, analysis, 
production, and presentation assignments, and on revision processes and cumulative projects. 
Through practice, feedback, and adjustment, students are able to strengthen their analytical and 
communication skills. The use of smaller assignments and of multiple steps for larger projects 
also aids the assessment project, as I am able to better track progress and provide guidance at a 
granular level. Finally, repetition and rehearsal inspires confidence and self-efficacy in my 
students. I especially take pride in the supervising the work of my undergraduate thesis and 
master thesis students, who develop, execute, and deliver findings from demanding projects that 
take place over the course of several months. 
 
Similarly, I use iteration when engaging in interactive classroom discussion and checking for 
comprehension. I remember a student, who, having answered a question I posed to the class in an 
early session, was visibly surprised that I asked a follow-up question to the response. I didn’t just 
want to make sure the textbook answer was known. I wanted to engage in a real conversation in 
the classroom. What was the implication of this answer? How did it tie into other concepts? 
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What are some exceptions or qualifications? An iterative and engaged course and classroom 
increases learning, while also providing me as the instructor with a clearer picture of what 
students do and don’t yet know. Building student expectations for a conversational environment 
makes this kind of deeper learning possible. 
 
Finally, I have had an opportunity to teach in a variety of classrooms and universities, learning 
along the way. Most recently, I have been involved in team teaching and the coordination of 
team teaching in my department at Vrije Universiteit Amsterdam. The team teaching paradigm 
gives the individual instructor the chance to dive deeper into their own topics of expertise, but 
also requires careful calibration and mindfulness of how other instructors are managing topics 
and the classroom. I have certainly developed further as a teacher through cooperation with other 
instructors and by working toward common learning goals for our students. 
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Summary of Responsibilities 
 
Social Media (FSW SM) Autumn 2015, 2016 
Communication Science  
“Networks in the Information Society” minor   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
Bachelor-level introduction to current research and theory about social media usage and social 
media campaigns. 
 
This course is part of an interdisciplinary minor in social networks and society that is offered by 
the Faculty of Social Sciences at Vrije Universiteit Amsterdam. The Social Media course 
provides a communication-focused perspective that complements other coursework in societal-
level effects of new media, digital democracy, virtual organizations, and social network analysis. 
I took over the course in 2015 and redesigned the focus to include more perspectives from 
computer-mediated communication, human-computer interaction, and media psychology. I also 
re-developed the interactive workgroups to connect more directly to the existing and updated 
course content and to include more interactivity, such as blogging about readings and a series of 
collaborative activities building up to a final presentation. I have coordinated the course, acted as 
one of two primary lecturers, and delivered a sizable portion of the workgroup activities. The 
networks minor has undergone a curriculum revision, so this course will be next be offered again 
in Spring 2018 with the new title of Networks II: Participation, Power, and Inequality in 
Networks, and will feature more interdisciplinary connections in the lecturer team and 
workgroup activities.  

 
Individual Processing of Media (FSW EMP) Spring 2015, 2016, 2017 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
Third-year bachelor course that covers recent research in individual responses to and 
processing of media content. 
 
This is an upper-level undergraduate course in media psychology, which serves as a capstone 
elective or “capita selecta” for our senior bachelor students and students preparing to enter our 
master program. The course covers a wide range of topics in media uses and effects, but ties 
them together with two overarching themes of (a) dual-system information processing and (b) 
individual differences. This focus on mediating and moderating factors in the communication 
process allows us to bring together a variety of topics that students might further investigate in 
their bachelor thesis or pre-master thesis project, which they undertake after this course. In 2016, 
I took over as coordinator as this course and introduced a serious of workgroup activities to the 
course content. These workgroups have been further re-developed in the last year, creating 7-
week group projects where students investigate a public debate about a media topic, then assess 
the empirical evidence and potential knowledge gaps surrounding that topic. Students engage 
with different sides of the debate and types of evidence, and they attempt to reconcile and 
synthesize popular and scientific discourses. In addition to coordination and workgroups, I offer 
lectures on stereotyping, multitasking, and the uses of entertainment media across the lifespan.  

 
Media Entertainment (FSW SME) Autumn 2014, 2015, 2016 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
Second-year bachelor course on the micro-level uses and effects of entertainment media. 
 



 5 

This is a second-year course for our bachelor students in Communication Science, and it is also 
popular as an elective for students from other programs. As such, it attracts a large enrollment. 
Lecture topics cover the wide range of content, processes, and effects associated with the 
selection, use, and interpretation of entertainment media. Different media technologies, channels, 
and genres are used to introduce students to classic and cutting-edge perspectives and theories 
that are used by communication scientists and media psychologists to explain people’s attraction 
to and engagement with media for leisure, recreation, and play. In addition to the lecture 
component, students attend smaller workgroup sections where they give presentations applying 
relevant theories from class to unique illustrative examples of their choosing. In addition to 
coordination, I deliver lectures on escapism, mood management, suspense, parasocial interaction, 
violent media, and other topics, and I supervise workgroups.  
 
Problematic and Beneficial Effects of New Media Use 
(FSW PBEMU) 

Autumn 2014, 2015, 2016 

Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
Master-level course for media psychology students, focusing on new media technology, moral 
panics, and relevant debates in communication and psychology scholarship. 
 
This course is the second in our master-level sequence in media psychology at Vrije Universiteit 
Amsterdam. It uses “moral panics” as a framing device for investigating topical scientific 
debates involving new media technologies. I deliver lectures on subjects such as social 
comparison and “Facebook depression,” online self-disclosure and privacy, and engagement with 
and influence of violent video games and online pornography. I have also lectured on 
cyberloafing and empathy in video games, and other relevant topics. In addition, the instructors 
take turns guiding small student groups through content analyses of press coverage for these 
controversial topics, which results in an interactive poster presentation.  

 
Essentials of Media Psychology (FSW EMP) Autumn 2014, 2015, 2016, 2017 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
Introductory master-level course for media psychology. 
 
In this course, master students enrolled in the media psychology track in Communication Science 
are oriented to the key topics, theoretical perspectives, and methodological approaches used in 
media psychology and related subfields of communication. Emphasis is placed on each stage of 
the reception process, from message selection to message processing and interpretation, to 
message effects. Attention is paid to cognitive, affective, and motivational processes as well as 
behavioral outcomes, and students engage with topics across different technologies and contexts. 
Interactive workgroup activities ask students to document and reflect on their own media use, 
and connect this to key theoretical perspectives developed in the course. This is done with both 
qualitative and quantitative approaches to analysis, culminating in the writing of short papers. 
Students are also encouraged to engage with the latest work being published in media 
psychology, and to understand how this subfield is situated relative to the disciplines of 
communication and psychology and relevant subfields.  
 
Strategic Message Design (COMM 3334) Summer 2012 
Communication   •   The Ohio State University, Columbus, OH 
Message development for marketing communications – strategic communications writing. 
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I developed an original syllabus for this upper-level writing course that was centered around 
public relations and other strategic communications. I delivered lectures on issues and techniques 
relevant to different forms of public relations and marketing writing. Given a small enrollment, I 
took several steps to encourage interactivity during lectures, such as soliciting topics and 
examples from the students in advance of each session, and incorporating them into lecture and 
discussion. This was often accomplished through the social media activities integrated into the 
course. I also built in two days dedicated to student presentations of in-progress projects. These 
sessions held students accountable for progress on larger assignments and facilitated peer 
feedback and discussion in a friendly and open setting. In addition to smaller assignments like in-
class writing exercises, students in this course learned to plan and execute large multi-platform 
marketing and public relations campaigns for clients of their choosing. Lecture, discussion, and 
student presentations were all geared toward facilitating work on these projects during the term. 
 
Writing for Media (COMM 221) Summer 2011 
Communication   •   The Ohio State University, Columbus, OH 
Introduction to, and instruction and practice in, newswriting, reporting, and editing for the news 
media, taught in a laboratory setting.  
 
For this introduction to news writing and its various forms, I developed an original syllabus that 
covered a wide range of components and applications of news writing. The mechanics of writing 
and AP style provided the foundation of the course. From there, different writing techniques and 
genres were explored, across print, web, broadcast, and social media, as well as diverse public 
relations and marketing contexts. I used short lectures and discussion periods, devoting much of 
students’ class time to writing in-class assignments, editing other students’ writing, and working 
on larger written projects that faced deadlines. Students conducted original newsgathering and 
interviews, and were challenged to prepare multi-platform content. In addition to regular AP 
style quizzes, daily emphasis was placed on critical reading of examples of news writing, and 
students were asked both to bring examples of writing to class and to evaluate examples I 
provided in order to illustrate techniques, genres, and applications of media writing. I taught two 
separate sections of this course during this term. 
 
Persuasive Communication (COMM 367) Winter 2011, Spring 2011 
Communication   •   The Ohio State University, Columbus, OH 
This course is designed to increase your understanding of persuasive communication, or 
messages intended to influence people’s attitudes and behaviors. As a second-level writing 
course, it is also designed to improve your writing, speaking, and critical thinking skills through 
an exploration of persuasion as it relates to the American experience. 
 
This course serves both communication majors and non-majors, and focuses on three core 
competencies: knowledge of persuasion theories and empirical research, the use of persuasion 
techniques in writing, and the use of persuasion techniques in public speaking. I prepared and 
delivered lectures, designed and prepared tests from a multi-instructor pool of question items, 
and met with students individually and in groups to guide their projects. Students completed a 
cumulative sequence of writing projects, conducted extensive rewrites and revisions based on my 
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feedback, and ultimately presented the results of their writing projects as persuasive speeches in 
a town hall setting.  
 
Communication Industry Research Methods (COMM 463) Autumn 2010 
Communication   •   The Ohio State University, Columbus, OH 
The course covers the major research methods used in the communication industries and 
provides a survey of applications of research in media industries. 
 
As teaching assistant for this methods course, which focused on market research and the 
practical application of research, I was primarily responsible for guiding students in a class 
project. As a collective composed of work groups, the class proposed research questions, 
collected and analyzed data, and reported their results in a collaborative paper. This involved 
training students in focus group and survey techniques, qualitative coding and grounded theory, 
and basic statistical procedures in SPSS. I also coached the groups of students contributing to the 
project in appropriate approaches for writing a research report, summarizing earlier findings, and 
presenting their own original findings. This all involved extensive organization of various work 
groups and assignments. I also prepared exams, met with students during office hours, assisted 
with administrative functions, and managed attendance and grades. Finally, I filled in as lecturer 
for a session when the instructor was out with illness. 
 
Radio Programming and Production I (MACO 4475) Spring 2008, 2009, 2010 
Mass Communication   •   Albany State University, Albany, GA 
Organization and operation of commercial and non-commercial radio stations inclusive of 
staffing, formats, promotion, and programming. The student receives training as a producer, 
performer, and writer. 
 
I developed this course with an original syllabus to build on advanced mass communication 
students’ experience with radio production and announcing to foster additional skills necessary 
for the professional creation of radio programming. Students learned about and acquired skills 
relevant to announcing and hosting, advanced production and creative imaging, schedule 
programming and management, and marketing and promotion. The course was designed to be 
lecture-intensive, and relied on textbooks exploring commercial radio programming trends, a 
biographical take on the history of black radio, and NPR reporting and production. A class blog 
was used to document students’ reaction to readings as well as relevant examples from the radio 
industry. In addition to advanced production pieces that extend skills learned in the earlier radio 
course (MACO 3349), the course was structured around a cumulative group project in which 
teams would evaluate a faltering radio station and present a pitch for a reformat and rebrand. I 
taught this course three times. The first year, I used a single textbook, but found that a blend of 
three textbooks was needed to cover the material appropriately. I also became more mindful of 
monitoring group progress for cumulative projects and providing the most helpful feedback at 
each stage. 
 
Fundamentals of Radio Production (MACO 3349) Autumn 2007, 2008, 2009 
Mass Communication   •   Albany State University, Albany, GA 
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Designed to introduce students to the basic principles of effective radio production. The student 
will learn the operation of selected radio production equipment and how to make creative and 
aesthetic decisions regarding programming. 
 
For this introduction to audio media, I developed a syllabus that emphasized both technology and 
technique. The course covered the basics of sound, audio, and broadcasting technology, as well 
as relevant hardware and software. At the same time, an emphasis on “writing for the ear” treated 
projects as written assignments at first, which students refined and then developed into full-
fledged radio productions. At this point, the diversity of radio conventions and genres was 
emphasized, as productions spanned from advertisements to news reports to station self-
promotion to short documentaries. Students were also evaluated by exams to check for concept 
mastery, by demonstration of their technical skills in the studio, and by application of concepts 
and conventions to critiques of real-world examples of radio production. I taught this course 
three times; by the second time I had improved the equipment and software access for students in 
the program, and shift some emphasis from the basics of sound to familiarity with digital audio 
edit and related techniques. 
 
Internship (MACO 4498) Autumn 2007 – Summer 2010 
Mass Communication   •   Albany State University, Albany, GA 
Part-time placement in professional media facilities in Albany and other cities. Emphasis is on 
learning overall business structure and developing skills for entry-level decision-making 
positions. 
 
I supervised all internships for Mass Communication students during this period. Students were 
placed with a wide variety of television, radio, newspaper, public relations, marketing, film, 
nonprofit, and other firms in primarily in Atlanta and Albany, but also elsewhere in Georgia and 
other states. I advised students with identifying possible internships, interviewing and resumes, 
internship placement, and maintaining relationships. Interns were required to submit weekly 
updates, and they completed portfolios documenting their experiences and growth during the 
internship. My role as coordinator also involved soliciting evaluations from and maintaining 
working relationships with hosts. 
 
Basic Telecommunication Policy (TC 310) Summer 2007 
Telecommunication, Information Studies, and Media   •   Michigan State University, East 
Lansing, MI 
Policy in information, telecommunication, and media in the United States and abroad. 
 
This lecture-intensive course covered the full continuum of information policy and regulation. 
Topics included the First Amendment, the 1996 Telecommunications Act and its predecessors, 
regulation of telephony, cable, and spectrum, the digital divide, intellectual property, censorship, 
advertising, and privacy. Familiarity with these areas of policy and their nuances stressed the 
ways in which media and information producers and managers are affected by regulations and 
regulatory regimes. Additionally, the historical and philosophical origins of telecommunication 
policy were an important part of the course material, as they provide greater context and 
understanding of why media are regulated as they are. The comparative component of the course 
also addressed this aspect by illustrating difference and similarity with telecommunication policy 
outside of the U.S. Thursdays were devoted most weeks to group presentations on supplemental 



 9 

topics, which allowed for more in-depth exploration of topics of specific interest to students. 
This provided an excellent venue for students to test their own ability to convey complex 
information and occasionally contentious topics. Building on these presentations, students 
developed individual term papers in which they explored a topic of interest, and they also took 
quizzes to check for retention and understanding of the wide-ranging course material. 
 
Basic Video Design and Production (TC 342) Autumn 2005 – Spring 2007 
Telecommunication, Information Studies, and Media   •   Michigan State University, East 
Lansing, MI 
TC 342 is a beginning/intermediate level course designed for students who want an 
intensive multi-camera television production experience. This course will emphasize 
live directing theory and execution, and multi-camera studio technique. 
 
My duties as a teaching assistant for this video production course were to train students how to 
use the full range of equipment in a live television studio, including the video console, audio 
console, VTR, digital graphics, studio cameras, and teleprompter. I also provided training and 
assistance to students as they shot video packages and features in the field, edited those 
productions, performed on-camera in both scripted news and scripted fiction productions, and 
directed from the floor and control room. Live video productions took place in a lab setting, 
where I provided hands on support to the various staff roles and acted as an assistant director to 
the course instructor. I also assisted with lectures, exams, attendance, and grades. I was also 
responsible for managing equipment and studio sets, and for studio lighting. I assisted this course 
5 times, including a summer term. 
 
Introduction to Digital Media Arts (TC 240) Autumn 2005 – Spring 2007 
Telecommunication, Information Studies, and Media   •   Michigan State University, East 
Lansing, MI 
TC 240 is a beginning level course designed for students who want an introduction to and 
understanding of media arts project design and development. This course will introduce basic 
design and production skills in audio, video and digital media as well as explore project 
development, project management, aesthetic design and critique, media ethics and career 
awareness. 
 
As one of two teaching assistants for this large course with an enrollment of 150, not only did I 
manage attendance, exams, grades, and a website-based syllabus, I was also responsible for 3 of 
my own lab sections of about two dozen students each. Lab sessions were anchored by tutorials 
in which I would introduce students to software such as Photoshop, Dreamweaver, and Final Cut 
Pro and hardware including audio consoles and digital recorders, miniDV video cameras, digital 
still cameras, and studio lighting. All of these tools were used by students to complete creative 
individual and group assignments. I acted as an intermediary in terms of conveying and 
clarifying the instructor’s expectations for these projects, and I supervised lab sessions by 
providing technical and creative support to students working on their projects over the course of 
the semester. I also provided assistance to the instructor during assignment grading and the 
preparation of an end-of-term festival of student projects. I assisted 5 times, including a summer. 
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Course Statistics 
 
Individual Processing of Media (FSW IPM) Spring 2017 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Course coordinator; delivered 5 of 13 lectures, plus 1 workgroup 
Enrollment: 52 
Grades: Mean = 6.16 (10-point scale), Median = 7, SD = 1.58, Range = 1.5-8.5, Pass = 42.3% 
Student Evaluation of Instructor: Overall rating (n = 19) of 4.26/5.0 (3.96 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 20) of 3.80/5.0 (3.91 comparison group mean) 
 
Media Entertainment (FSW SME) Autumn 2016 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Course coordinator; delivered 7 of 16 lectures, plus 2 workgroups 
Enrollment: 185 
Grades: Mean = 6.78 (10-point scale), Median = 7, SD = 1.35, Range = 5.0-9.0, Pass = 61.05% 
Student Evaluation of Instructor: Overall rating (n = 50) of 4.50/5.0 (3.96 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 50) of 4.35/5.0 (3.91 comparison group mean) 
 
Problematic and Beneficial Effects of New Media (FSW PBEMU) Autumn 2016 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Delivered 4 of 13 lectures, plus 2 workgroups 
Enrollment: 56 
Student Evaluation of Instructor: Overall rating (n = 20) of 4.05/5.0 (3.96 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 20) of 4.45/5.0 (3.91 comparison group mean) 
 
Social Media (FSW SM) Autumn 2016 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Course coordinator; delivered 6 of 13 lectures, plus 5 workgroups 
Enrollment: 43 
Grades: Mean = 6.99 (10-point scale), Median = 7.5, SD = 1.47, Range = 5.0-9.0, Pass = 58.14% 
Student Evaluation of Instructor: Overall rating (n = 14) of 4.64/5.0 (3.96 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 16) of 4.43/5.0 (3.91 comparison group mean) 
 
Essentials of Media Psychology (FSW EMP) Autumn 2016 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Course coordinator; delivered 5 of 13 lectures, plus 1 workgroup 
Enrollment: 38 
Grades: Mean = 6.68 (10-point scale), Median = 7.5, SD = 1.38, Range = 5.0-8.5, Pass = 62.18% 
Student Evaluation of Instructor: Overall rating (n = 22) of 4.46/5.0 (3.96 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 22) of 4.36/5.0 (3.91 comparison group mean) 
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Individual Processing of Media (FSW IPM) Spring 2016 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Course coordinator; delivered 6 of 12 lectures, plus 2 workgroups 
Enrollment: 68 
Grades: Mean = 6.81 (10-point scale), Median = 7.25, SD = 1.49, Range = 3.5-9.0, Pass = 
67.65% 
Student Evaluation of Instructor: Overall rating (n = 32) of 3.69/5.0 (3.95 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 32) of 3.53/5.0 (3.91 comparison group mean) 
 
Media Entertainment (FSW SME) Autumn 2015 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Delivered 6 of 16 lectures, plus 1 workgroup  
Enrollment: 214 
Student Evaluation of Instructor: Overall rating (n = 67) of 4.33/5.0 (3.95 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 72) of 4.45/5.0 (3.91 comparison group mean) 
 
Problematic and Beneficial Effects of New Media (FSW PBEMU) Autumn 2015 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Delivered 3 of 13 lectures, plus 2 workgroups 
Enrollment: 59 
Student Evaluation of Instructor: Overall rating (n = 28) of 4.32/5.0 (3.95 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 29) of 4.48/5.0 (3.91 comparison group mean) 
 
Social Media (FSW SM) Autumn 2015 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Course coordinator; delivered 6 of 13 lectures, plus 2 workgroups 
Enrollment: 37 
Grades: Mean = 6.35 (10-point scale), Median = 7, SD = 2.10, Range = 1.0-8.5, Pass = 75.68% 
Student Evaluation of Instructor: Overall rating (n = 10) of 4.30/5.0 (4.15 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 10) of 3.70/5.0 (3.93 comparison group mean) 
 
Essentials of Media Psychology (FSW EMP) Autumn 2015 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Delivered 3 of 13 lectures, plus 1 workgroup 
Enrollment: 39 
Student Evaluation of Instructor: Overall rating (n = 14) of 4.93/5.0 (4.15 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 14) of 4.36/5.0 (3.93 comparison group mean) 
 
Individual Processing of Media (FSW IPM) Spring 2015 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Delivered 3 of 12 lectures 
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Enrollment: 75 
Student Evaluation of Instructor: Overall rating (n = 23) of 4.83/5.0 (3.95 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 25) of 3.92/5.0 (3.92 comparison group mean) 
 
Media Entertainment (FSW SME) Autumn 2014 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Delivered 6 of 19 lectures  
Enrollment: 160 
Student Evaluation of Instructor: Overall rating (n = 50) of 4.10/5.0 (3.92 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 56) of 3.87/5.0 (3.82 comparison group mean) 
 
Problematic and Beneficial Effects of New Media (FSW PBEMU) Autumn 2014 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Delivered 6 of 13 lectures, plus 1 workgroup 
Enrollment: 44 
Student Evaluation of Instructor: Overall rating (n = 20) of 4.15/5.0 (3.92 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 21) of 4.40/5.0 (3.82 comparison group mean) 
 
Essentials of Media Psychology (FSW EMP) Autumn 2014 
Communication Science   •   Vrije Universiteit Amsterdam, Amsterdam, NL 
• Delivered 4 of 13 lectures, plus 1 workgroup 
Enrollment: 29 
Student Evaluation of Instructor: Overall rating (n = 21) of 4.05/5.0 (3.92 comparison group 
mean) 
Student Evaluation of Course: Overall rating (n = 22) of 4.41/5.0 (3.82 comparison group mean) 
 
Strategic Message Design (COMM 3334) Summer 2012 
Communication   •   The Ohio State University, Columbus, OH 
Enrollment: 6 
Grades: Mean = 85.52 (B), Median = 93.92 (A), SD = 19.75, Range = 41.86-99.49 
Student Evaluation of Instruction: Not provided due to small n 
 
Writing for Media (COMM 221) Summer 2011 
Communication   •   The Ohio State University, Columbus, OH 
Enrollment: 14 
Grades: Mean = 83.97 (B), Median = 91.29 (A-), SD = 24.13, Range = 0-100 (minimum of 73.16 
for students with attendance) 
Student Evaluation of Instruction: Overall rating (n = 6) of 3.8/5.0 (4.4 comparison group mean) 
 
Writing for Media (COMM 221) Summer 2011 
Communication   •   The Ohio State University, Columbus, OH 
Enrollment: 13 
Grades: Mean = 83.79 (B), Median = 92.42 (A-), SD = 20.99, Range = 30.39-83.79 
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Student Evaluation of Instruction: Overall rating (n = 3) of 4.3/5.0 (4.4 comparison group mean) 
 
Persuasive Communication (COMM 367) Spring 2011 
Communication   •   The Ohio State University, Columbus, OH 
Enrollment: 25 
Grades: Mean = 83.55 (B), Median = 87.33 (B+), SD = 13.21, Range = 41.17-96.5 
Student Evaluation of Instruction: Overall rating (n = 4) of 3.8/5.0 (4.2 comparison group mean) 
 
Persuasive Communication (COMM 367) Winter 2011 
Communication   •   The Ohio State University, Columbus, OH 
Enrollment: 27 
Grades: Mean = 84.57 (B), Median = 89.25 (B+), SD = 15.71, Range = 33.92-99.83 
Student Evaluation of Instruction: Overall rating (n = 14) of 4.4/5.0 (4.2 comparison group 
mean) 
 
Radio Programming and Production I (MACO 4475) Spring 2010 
Mass Communication   •   Albany State University, Albany, GA 
Enrollment: 17 
Grades: Mean = 74.38 (C), Median = 62.58 (D), SD = 10.63, Range = 55.65-90.75 
Student Evaluation of Instruction: Not provided due to small n 
 
Fundamentals of Radio Production (MACO 3349) Autumn 2009 
Mass Communication   •   Albany State University, Albany, GA 
Enrollment: 22 
Grades: Mean = 74.32 (C), Median = 72.90 (C), SD = 8.88, Range = 56.96-91.48 
Student Evaluation of Instruction: Overall rating (n = 2) of 4.00/6.0 (3.95 university mean) 
 
Radio Programming and Production I (MACO 4475) Spring 2009 
Mass Communication   •   Albany State University, Albany, GA 
Enrollment: 22 
Grades: Mean = 80.94 (B), Median = 82.13 (B), SD = 7.04, Range = 69.15-94.55 
Student Evaluation of Instruction: Overall rating (n = 1) of 3.0/6.0 (3.97 university mean) 
 
Fundamentals of Radio Production (MACO 3349) Autumn 2008 
Mass Communication   •   Albany State University, Albany, GA 
Enrollment: 23 
Grades: Mean = 69.77 (C), Median = 72.38 (C), SD = 13.31, Range = 43.08-90.63 
Student Evaluation of Instruction: Overall rating (n = 1) of 4.00/6.0 (4.07 university mean) 
 
Radio Programming and Production I (MACO 4475) Spring 2008 
Mass Communication   •   Albany State University, Albany, GA 
Enrollment: 25 
Grades: Mean = 72.31 (C), Median = 71.63 (C), SD = 16.11, Range = 43.18-103.95 
Student Evaluation of Instruction: Overall rating (n = 21) of 3.67/6.0 (4.19 university mean) 
 
Fundamentals of Radio Production (MACO 3349) Autumn 2007 



 14 

Mass Communication   •   Albany State University, Albany, GA 
Enrollment: 23 
Grades: Mean = 79.62 (C), Median = 81.00 (B), SD = 9.15, Range = 63.73-95.08 
Student Evaluation of Instruction: Overall rating (n = 20) of 5.5/6.0 (5.02 university mean) 
 
Internship (MACO 4498) Autumn 2007 – Summer 2010 
Mass Communication   •   Albany State University, Albany GA 
Enrollment: 73 (across 9 terms) 
Grades: Mean = 75.61 (C), Median = 82.25 (B), SD = 23.94, Range = 0-98.50 
Student Evaluation of Instruction: Overall rating (n = 1) of 4.0/6.0 (3.97 university mean) 
 
Basic Telecommunication Policy (TC 310) Summer 2007 
Telecommunication, Information Studies, and Media   •   Michigan State University, East 
Lansing, MI 
Enrollment: 12 
Grades: Mean = 92.80 (4.0), Median = 86.40 (3.5), SD = 5.75, Range = 81.25-98.4 
Student Evaluation of Instruction: Not provided by department 
 
 
 
Note. Reported enrollment and grades for Dutch courses are based on first exam attempt; 
students are required by law to be given a second exam attempt, so that the final total enrollment 
and passing rate is often slightly higher.  
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Select Student Quotes 
 
“Thank you very much for all your support. Having you as a thesis coach was very pleasant, 
really appreciate the time, planning, and feedback.” – email from master thesis student, Spring 
2017 
 
“Good structure and pace. Quite a lot of readings, but they were not impossible. Teachers were 
engaging and good. Blogs were a fun and different way to reflect on the learning outcomes.” – 
Social Media, Autumn 2016 
 
“Interesting subjects and lectures were even fun to attend.” – Problematic and Beneficial Effects 
of New Media Use, Autumn 2016 
 
“I really liked the structure, everything was clear and you knew what was expected from you.” – 
Media Entertainment, Autumn 2016 
 
“Great course, interesting studies, well taught.” – Media Entertainment, Autumn 2016 
 
“Well organized, interesting lectures. I liked that you really tried to involve the students in the 
course and you were not passive in your communication.”  – Media Entertainment, Autumn 2016 
 
“The content was really interesting. Also everything was really clear, from course manual to the 
instructions of the exam.” – Essentials of Media Psychology, Autumn 2016 
 
“I would like to thank you a lot for your guidance of my thesis! You were very helpful and I 
want to thank you for it.” – email from master thesis student, Spring 2016 
 
“Thanks for the great supervision the past few months. I really appreciate all your help.” – email 
from master thesis student, Spring 2016 
 
“I already wrote it down in my cover letter, but I would like to thank you for your supervision 
the past three months! I really enjoyed it and I have learned a lot.” – email from bachelor thesis 
student, Spring 2016 
 
“I liked that we had to make presentations to summarize what we had discussed during class. I 
liked the teachers and the way they explained things and made everything clear.” – Media 
Entertainment, Autumn 2015 
 
“Learned a lot! Teachers are very organised and clear in their lectures” – Problematic and 
Beneficial Effects of New Media Use, Autumn 2015 
 
“The enthusiasm of the teachers and the good contact between the teachers. The teachers knew 
what was discussed at the lectures given by their colleagues. Also very important, the subjects of 
the course were very interesting” – Essentials of Media Psychology, Autumn 2015 
 



 16 

“I enjoyed all phases of working on my thesis. Actually, I was surprised myself about this. I 
expected to have some tougher phases of being stuck or overwhelmed by the work load. But in 
the end, it all worked out quite smoothly, I thought. Thanks for your great feedback, your 
assistance and the time you took.” – email from master thesis student, Spring 2015 
 
“The enthusiasm of all lectures was inspiring! The lectures clarified the readings really well (for 
me it worked even 'better' to read the readings after the lectures).” – Individual Processing of 
Media, Spring 2015 
 
“Loved the different professors, liked the subjects and extra media used in the lectures.” – Media 
Entertainment, Autumn 2014 
 
“Lecturer Johnson might slow down his pace a bit when lecturing. Apart from that I really liked 
his lectures” – Problematic and Beneficial Effects of New Media Use, Autumn 2014 
 
“I was in your comm 221 class over the summer; I was the only geography major in your class. 
Well, it was your class that inspired me to become a strategic communications major :)” – 
December 2011 student email (Writing for Media, Summer 2011) 
 
“His organization of the course and teaching process are excellent. His daily quizzes are great 
teaching devices and the assignments represent the material well” – Writing for Media, Summer 
2011 
 
“Compared to other instructors he was among my top teachers. I really enjoyed the assignments 
and his feedback was helpful.” – Writing for Media, Summer 2011 
 
“This instructor had great enthusiasm for the course and the topics we covered. He really went 
out of his way to have us do exercises that would make the material meaningful.” – Writing for 
Media, Summer 2011 
 
“The instructor really knows what he’s talking about whether lecturing or answer questions,  and 
he’s enthusiastic and easy to pay attention to.” – Writing for Media, Summer 2011 
 
“Ben is an excellent teacher; he grades very fairly, gives you enough time to complete 
assignments.” – Writing for Media, Summer 2011 
 
“Professor Johnson was always willing to take extra time to help students with questions and 
concerns. He also put extra time and dedication into improving our writing qualities.” – Writing 
for Media, Summer 2011 
 
“Ben was very kind and relaxed. I looked forward to coming to class.” – Writing for Media, 
Summer 2011 
 
“His strengths are his ability to communicate with students, finding out what they need to 
succeed, while also being flexible enough to work with them in attaining their goals.” – Writing 
for Media, Summer 2011 
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“The professor created a community/news room environment. It was a very hands-on class. 
Although it was demanding, I learned a lot of practical strat comm information.” – Writing for 
Media, Summer 2011 
 
“Whenever I had a question, he would always answer it completely. He was always easy to 
understand and clear in what he said.” – Writing for Media, Summer 2011 
 
“Provided good feedback. Grading was fair. Seeks to help students succeed. […] Assignments 
moved at a good pace and followed a good projection.” – Writing for Media, Summer 2011 
 
“Benjamin was very straightforward and approachable. I felt he made the learning environment a 
positive, inviting experience in the diverse class in which he taught.” – Persuasive 
Communication, Spring 2011 
 
“One of my weaknesses is writing. Benjamin helped me understand how to organize my 
thoughts on paper in a way it can be presented. He provided many links and resources to help 
build a successful paper. I’m thankful he was easy to talk to, and never felt judged.” – Persuasive 
Communication, Spring 2011 
 
“He was available whenever I had a question or issue. Certainly one of the better instructors I’ve 
had at OSU.” – Persuasive Communication, Spring 2011 
 
“Creates a very discussion-based curriculum, and is very active in returning e-mails and updating 
the class.” – Persuasive Communication, Spring 2011 
 
“He’s a hard worker and gives detailed feedback on all of our papers.” – Persuasive 
Communication, Spring 2011 
 
“Great class. I really enjoyed Ben’s teaching style and attitude.” – Persuasive Communication, 
Winter 2011 
 
“The teacher was really good at asking questions and keeping the class engaged in the material.” 
– Persuasive Communication, Winter 2011 
 
“Mr. Johnson was a wonderful professor! He was genuinely interested in what he was teaching, 
and how the students were performing in his class. He is one of my favorite professors at OSU 
:)” – Persuasive Communication, Winter 2011 
 


